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BRENR

1. 23F L ERR

FEiEM: /=21 (K= L)

WEZK: BEEHER () /Introduction to Management (BMA101)
RIEEARED: 99032002

This unit provides you with an introduction to management concepts, functions and

strategies. The unit covers the key functions of management. We will explore the
context surrounding management functioning, including an analysis of the broad
environment in which organizations operate, the internal dynamics of organizational
life, and the ethical climate that underpins sound management. This unit will include
a strong focus on general skills and abilities associated with conducting literature

research and communicating effectively in an academic setting.

WEAMK: TEHI 54 () / Accountability and Accounting (BFA103)
WERE: 99022001

This unit will help you understand the role that accounting plays in providing
accountability. We move beyond introductory accounting and explore the important
role that accounting has in organisations, society and the environment.

After completing this unit, you will have fundamental management and financial
accounting knowledge, tools for analysing organisations’ external reports and a
comprehension of how of accounting can be used to address social responsibility,
ethical conduct and sustainability.

This unit allows you to begin the up skilling required by our professional accounting
bodies, requiring us to move beyond orthodox/conventional accounting practices

and understand our role in accountability.

FriEny: HNE (K=TF)
WREER: AS1544 () /People and Organisations (BAA111)
BHRERES: 99032003

Organisations are composed of people. The study of human behaviour is, therefore,

fundamental to understand organisations and organisational effectiveness. The

primary purpose of this unit is to improve the management of organisations through
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the development of knowledge of human behaviour. The unit will draw upon
concepts and theories from a diverse range of disciplines (including psychology,
social psychology, sociology, anthropology, political science, and economics) for a
systematic and integrated approach to the study of human behaviour in organisations
(i.e., organisational behaviour). Through your active participation in this unit,
students will understand, integrate, and apply knowledge on why people act the way
they do in organisations and learn how this knowledge can be used in the effective
management of people and organisations.

2. EEGLERR

FrigER: W= (K=k)

WELK: BER RS () /Business Information Systems (KX0101)
REA: 9905101

This unit introduces the concepts of information systems in a business environment.

It examines what is meant by an information system and why they are being used in
business. The unit explores how information systems are being used and the issues
involved in developing, managing and controlling business information systems.The
tutorials are designed to complement the business information systems theory
covered in the unit by developing proficiency in business software applications such

as Microsoft’s Office suite.

FigERy: WP (K=TF)
WELZR: REMAEMBELR () /Programming & Problem Solving (KXO151)
BAEAAD: 52040015

This unit will provide students with an overview of programming and its role in

problem-solving, and strategies for designing solutions to programming problems
with reference to the Java programming language. Beginning with the fundamental
characteristics of computers and how they represent information, the unit will
develop the concepts of data types, declarations (of the data a program will use),
expressions (calculations), statements (actions) and text-based input and output.
Building on these low-level constructs the unit will examine ways to manage the
complexity in a program with control structures (for making decisions) , methods

(functions) and their parameters, culminating in the high-level organisational
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mechanisms of records, classes and objects. Students will have the opportunity to

explore advanced topics such as error handling using exceptions and recursion.

Figel: WA (K=1)

RIEAR: FEEHEZ () / Environmental Management (KGA223)
TRIZARAED: 99032004

Society needs professional environmental managers who have the knowledge and
skills to effectively tackle problems of sustainable resource use and biodiversity
conservation. Environmental managers also play an important role in helping
communities identify and move towards sustainable and just futures. Environmental
management is about how we (institutions and individuals) try to protect and
enhance environmental values. So we start by examining the variety and meanings
of such values. We then explore the various means - the menu of options - for
delivering environmental outcomes. These options include instruments such as
legislation and market-based approaches ; and methods such as community
engagement. We also critically examine the effectiveness of such measures, and
consider how we might achieve better management outcomes. These topics are
exemplified through case studies in natural resource management, forestry, marine

management, biodiversity conservation, climate change and waste management.

Figeml: EN2EH (K=T)
BELZR: BRXEREE () / Wilderness Management (KGA378)
RIEAAD: 9904378

The unit provides practical skills for planning and managing wilderness and

protected areas, with emphasis on conservation of natural and cultural values, as well
as their use for nature-based tourism. Major themes are conservation management;

changing concepts of national parks; conservation and human values; cultural values
in natural areas; tourism management and education; management challenges,
technical services and ecologically sustainable tourism development. A major
component of the unit will be the treatment of nature-based tourism including its
biophysical, social and cultural impacts. The unit takes an international perspective
but special emphasis is placed on Chinese World Heritage Area and coastal
environments. Wilderness and protected areas are little affected by the activities of

agricultural, industrial and post-industrial people. These environments may have

10
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been influenced by gathering and hunting people, but process and pattern in climate,
oceanography, landforms, soils, plants and animals persist largely unchanged.
Internationally and nationally agreed strategies, as well as policies and law on
ecologically sustainable development, biological diversity, threatened species and
communities, place a strong emphasis on the maintenance of values associated with

wilderness and protected areas.

WEZK: BHEYA () / Business Logistics (KX0325)
REG: 63050004

The unit teaches contemporary business logistics concepts by exploring the
intersection of supply chains, logistics and information technology. At the start,
students are introduced to fundamental logistical functions including transportation,
warehousing and inventory management. Building on this understanding, students
are then introduced to advanced topics in integration, traceability, standards and
compliance. The teaching combines both theory and practice with examples from
both China and overseas used in class to support learning outcomes. There is an
emphasis on group work to encourage students to develop their group problem
solving and communication skills. By the end of the unit, students will know and be
able to apply the fundamental principles of business logistics to practical case studies

in everyday business.

EERLBOR

FigEm: FPEH (K=TF)

REZLK: BAEE 24 (B®) /Business and Information Analysis
(KX0222)

REAM: 99033018

The unit provides both a theoretical and a practical understanding of methods for

evaluating the structure, policies, operations and technical capacities of
organisations within their social and legal context. Students will gain an introduction
to the role, knowledge and skills required of a business analyst. This unit focuses on
both the specific tools and methods used by a business analyst, building on the
technology learning acquired in earlier units, as well as the soft skills of creativity
and communication which are critical to successful business and requirements

analysis. By the end of the unit, students will understand what is involved in business

11



& B F 20250 4k ¥ 31457

analysis planning and monitoring, specifically: how to elicit and communicate
organisational requirements and how to analyse and assess these requirements to

enable effective business solutions.

WELTR: BEEEHE (M) /Data Management (KXO131)
BREAHS: 52010009

This unit will explain the relationship between data, information, and knowledge and
introduce several different methods/tools for managing, storing, securing, modelling,
visualising, and analysing data. This unit will provide an understanding of how data
can be manipulated to meet the needs of users. Changing data into information can
be accomplished with a range of tools, including spreadsheeting and data
visualisation, SQL, and Python. This unit introduces the techniques to enable the
students to use these tools for managing data, creating information, and allowing
knowledge development. Overarching the whole unit is the importance of data
security and how it can be achieved. This unit concludes by introducing applications
of data science and the concepts behind data security and privacy in response to the

growing interest in the proper use and sharing of data.

FiRER: BHEZLMW (K=L)
WEZK: KREEHARERM 5 M/ Big Data Technology and Application
TRIEEAAD: 9922903

AURFERE B EHANE R RE T WA ORI T EYFHR R 1 A
o KEIEREREUT . BiEigst. B @smBgE v e N E . AR
PAPython N 4w AE1E 5, 1d %% > Numpy. Pandas. Matplotlib%% & H K E 4 73 Hr
THRA, PLEGFIDH AZ: TH, b AR CHOR £ I . A5
B2 2 RN TR e S AU S o R A B 4 RO PR R A SR
HE R R A 20 A B VAR &R, T AR R T o B IR AR BT — T IO 23 i B
iR A0 S ] SE R RE T

REEZK: GEEMEBEBREARTEEE (BM) / ICT Project Management
(KX0231)
RIZARED: 99051007

This unit provides both a theoretical and practical overview of project management

12
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as it relates to technology-oriented projects. Specifically, this unit will introduce
project management principles, techniques and tools that can be used to guide
traditional business-oriented ICT projects, as well as those adaptations that are
designed to support development of more creative ICT projects. A set of project
outputs that are based on best-practice and industry standards will be developed by

students, as a training tool in preparation for undertaking real ICT-oriented projects.

WELTR: hIAWEBH K () /Dynamic Web Development (KX0205)
BEAED: 99051006

This unit provides students with the knowledge, understanding and skills required to
develop an application system that uses a web interface to a backend database. The
unit assumes a sound basic knowledge of programming and database concepts and
skills as developed in the introductory units in these areas. The emphasis in the unit
is on mastery of the key concepts and the basic knowledge and skills required to
build this kind of application. The unit will provide students with an awareness of
the wide range of technologies that are used to support this kind of application, but
will examine only a limited number of these technologies to demonstrate the key
concepts and their application. The unit explores the purposes and approaches in
using scripting and markup languages in relation to the client-server paradigm. The
role of both server-side (backend)and client-side (frontend) code are examined.
Students will study the use of markup and scripting programming languages to
connect to databases via a network.

Students are introduced to some of the most common security issues involved in the
development of web-based software, including secure coding practices, secure
database access, secure data communications, and the security of web applications.
Students are provided with a range of practical exercises to reinforce their skills,
including authenticating and authorising users programmatically, performing user

input validation, and developing secure data-driven web applications.

WRELTR: REGIKEUFISLHL () / Systems Acquisition and Implementation
Management (KX0223)
WREA: 99052002

In this unit students will be introduced to the concept and issues involved in

managing external software acquisition and implementation. They will gain

13
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knowledge and skills in: identifying the issues relevant to purchasing or renting
software; selecting the most appropriate solution for a particular organisational
need - whether that be via purchase or Software as a Service; understanding the
issues and problems associated with software acquisition and its subsequent
implementation; and identifying the causes for human resistance to change and the
range of potential solutions which can be used in overcoming this resistance. The
unit is suitable for future or practicing consultants, managers; and business and
systems analysts. Although students are required to reason abstractly and creatively,

there is no specialist prerequisite technical knowledge required for this unit.

BRELZK: FRATEEE () / Requirements Analysis and Modelling
(KX0221)
REEAAD: 99052003

This unit develops an understanding of the basic steps to establish the requirements
of a system through analysing and modelling the requirements with the aim of
developing practical system design solutions. The unit develops the skills to apply
analysis, modelling and design techniques in the context of practical problems, and
the ability to discuss and evaluate alternative models and solutions. The unit also
covers the selection of an appropriate systems development methodology within an

organisational context.

WREAK: NEIFEHR/ Enterprise Resource Planning
RAZARIG: 99032011

AURRE T IR ERPHIFEAM S AR, S E i i LA P i,
Rl EA PSR PR R R E SR, R D RE A HAH < A R
ST, WERIETER. YORHE R, TR (ATP) o LAEHL. AR
AN RARMY ARG N . EORAAE E pi B AR TR MR SR
REI R TR A A B IE 5 SR 2

FigEH: HN2H (K=TF)
WELR: BUEESHERS (M) /Database Management (KX0206)

REAE: 99052001
The unit takes student database skills beyond an elementary knowledge of the SQL

14
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(Structured Query Language) database language to a level where they can
undertake significant database systems development using both SQL and Oracle’s
procedural extension to SQL, PL/SQL. This unit seeks to develop knowledge and
skills in: The SQL*Plus programming environment,Developing and debugging SQL
scripts, Developing and debugging PL/SQL scripts,Generating formatted reports
using the appropriate SQL*Plus environment variables.

PRIELFR: AN TH 88 552/ Application and Practice of Artificial Intelligence
BRIEAAD: 52020020

AREREREHEMNMEERFE LM T R, N TR EIR
AN, TR R RER R, BRI AN IEMEoR, il
BRENLAS B e RGOS ARSI e, SEIURREAT M. B
V) TAEFN R AR AR AR R 9 S T = KRR, E S BRI A 145
Iz E SR . 2RI ) B AR R N T RRE I EE AR S AR AT
RERRI)R G, FRFRIETTE, FEARN A ERERAR, N T
LRI AR GE MR 2] Tk, WP T e L PLds a2 2] ARG S5 8 H
U, RS R NHER RS B RGO TARHT A

FriEnn: H-Et¥M (kML)
BELK: EEARLIHE (M) /IS Project (KX0302)
BAEAS: 99051005

This unit aims to provide students with the experience of developing a medium-scale
information systems project in a small team. All aspects of the systems development
life cycle will be considered: problem specification, requirements extraction, system
design, implementation, testing, documentation and deployment. The unit provides
students with the experience of working in a team and dealing with the professional
issues of teamwork, contract negotiation and management, risk minimization, group
dynamics, and presentation skills. The unit is a capstone unit bringing together a
variety of skills and knowledge acquired in earlier units of the Bachelor of
Information Systems (BIS) degree and provides an opportunity to apply theoretical
knowledge and previous practical experience in a setting which attempts to create an
environment typical of the professional world. Each student will be placed in a team

of 6 people, and each team will be allocated a virtual project to implement. For

15
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logistic reasons, the projects will be synthetic, with the unit coordinator acting in the
role of client. They will however be projects that the student might typically
encounter in their early professional life. This unit is as much about the process of
producing the products (the individual and team work) , as it is about the quality of

the products produced.

WELKR: FERLEHE () /Information Systems Management (KX0321)
RAEARIG: 99051003

This unit explores the methods, opportunities and challenges that organisations

experience when planning and evaluating ICT. The introduction of new ICT requires

an understanding of how to actively manage change to ensure successful

implementation and this unit will include tools and techniques to manage that change.
This unit will focus on benefits realisation for the justification and implementation

of ICT projects and will provide students with tools that will help justify how the

benefits of ICT implementation have alignment with the organisational strategic

direction. Upon the completion of this unit, students will gain an understanding how

to critically analyse and communicate the impact of an ICT implementation from an

ethical, systems and organisational perspective.

4ERGILEER (RIE)
Frigem: E—2M (k—L)
WRELK: NL% Y% EAM/ Foundations of Artificial Intelligence

Programming

WA 52020109

Pythonifi & /2 H A T8 RE AR B ) i (AR P W HiE 5 - AR
PAPythonfF AFE 7 Bt iE & SEfil, VHRART IBEARSE M. BdR L IFHE 7 1%
T, AR AR AR TR P BT (Rl AR AR AR T 1, BE 3RS A A W R Uk
PR AR SR YE, TR S STHT T R SRR

FiggH: E_2H (K—T)
WERK: BIELE 5 HI% Data Structure and Algorithm
REAG: 52010103
ARERE REHEAME ERE LW BIR. R4 KT, Hil
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Gk S RREAT 7 o IREE T EWFOBE 2 IR IR R B I AF il S HR AR
AL BOTEOR, FEARORE. LR, HRMG). & BN X
.M B BRI RS W IR S, A AR AR U B
[ N DAy 2 R B I 0 2 R I R 5 M)« AF AR A M AR L SR, #1287
PR SR RO ) 3 AP A (B 3 AT A, 355 90 22 A O B0 e 51 e 0 AR PP B 1)

oy
He o

Fikgt: W= (K2 L)
BELR: 5% 5/ Introduction to Economics
REZMRED: 99012102

(i) 2EHPE R EENZREIEMIRIR . — @ ARE
e, AR MAGEELTTZIEEAMS . AR, FARSH M
BRI, MBRATFASARNE . EEERMPNH &M, 2R Exgsr
R AR [ JEURT B AR AT EL IR TR AR, RE S Gl ST AR 8 I 2 1) B A JEL4E HE
e, IR B R A B AT O R AR AR, BRI X & U I A&
GrIL G AT B b, BRI ATRe

Friet: P (K=F)
RIELFR: Siit2#/ Statistics
BHRERHS: 91099101

AURFE A B R B A SIS EURR 52 A SR R ER U
SZRASTIRIBE ISP EEAM TRHEERE TR OREZ — Tk
HRAGFETFA A AIIEE KRR, & RFHE SRR A8 T4
BTG M 7. Gl ke g o, T, K. BE. A, 44,
EH, ERSPAFRSEE E R AR TR, AR R NG E R
AN S B AR A FF B BB ML LRI, R B AME B RARLAE [ 24
BiRfE. HEHMWNETBEHS%, 224 EREAa e, iR
(R AR SR AN — M 7k, JERE SR A ia F T SEBR I R 8T, W20 LA ARk
— G B S S, UL S S B B ARSI AR FT N 3R, 1L B R
FEIIZS], RE T MY ENEARMN, EESHEBMS Ak 2. El
NBG T, WKEMEE. LZatainiE. shdmiridk. 8k,
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FEVES MRS A HTiERSE . EOR BE AR MIZ HT X LR Gt Bl n Bl 7y
Brs 3. EREAE TGRS, TSR, R Tl
iz H g EniR.

WRELTR: BHHEIZE %/ Operations Research for Management
REEMREG: 99119101

ARURAE A BRI BUNE R A Ay, EEIE BTy
R AR RERIRABARFITT FE, IR SR W e A o S he v B AR -
KBRIE RGN AL s @, B, BArkl. shasikl. |
WM HEBAE SRS M B A . AR IR AL AT 5. HE
MSEBIN TG AR, PR — R 22 A B e LG 5 FH B R B A g
FR IR A R T S i) U S BUE R L SRR S AR AL R I 45 SRR kAT
LBV RE

WERK: MAEH/ Network Management
REZARED: 99032102

ARERME B RGHE BE LM T ERIREE, FEHB I HEILN
M FEARNE AN A R B L THEEALIN 2% R 2 R AR R4 . ISO/OSTARE AL
TCP/IP/A Z G50 B N 28 N2 FH , 048 5 R W 2% 22 A R R &5 . S8t i [ TR AR Y
2], Ak R BN . Wb RRE ), RS AEAE g T
77 T 1) 30 TF- 58 3 RO R SR ) @R FFI RE FT 0 X 1 TR H & k222 T SE AR 1)
R ELIR

5. HE L EAR
FigE: W2 (K—T)
RIERTR: TiZiE 5/ Market Investigation and Forecast
REZAAD: 99118001

W AR S IR 7T RS —FoRb k. @ iz e,
AV RERE I R BT Lo B e R, R ) AR IR B, YR T I E
RGN, TSR T, Sl R4 SR AR R as R
AT TS TN Ge s HERIE AR Rk T R R E % .l AR 2], AL
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flp BB A S EARE, iR T IEE S r
ARTEME TS, AL 224 BER A T S P B A ee ., SRR
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Figgu: HPEH (K=TF)

WIELMK: TH5L5#ie () /Introduction to Markets and the Economy
(BEA111)

RERM: 99012002

BEA111 Principles of Economics 1 is a compulsory unit in the Bachelor of

Economics (BEc) and Bachelor of Business (BBus) degrees. It is also a nominated
elective in a wide range of other programs throughout the University of Tasmania
and combining this unit with almost any other area of study can add considerable
value.

By introducing students to a small number of core economic concepts and tools, and
by demonstrating their wide ranging application, BEA111 provides students with the
opportunity to improve decision making in all domains of their lives and to better
understand aspects of the business and policy environments in which they operate,
both individually and collectively. The unit also highlights the use of key economic
concepts that can assist people in their role as managers to form successful

competitive strategies, and to run more profitable firms.

WRELR: WiIFES2IEE () / Principles of Marketing (BMA151)
BREARE: 99031001

This unit explores the basic principles and concepts that underpin marketing.
Through this unit you will develop a solid grounding for your future studies. The
knowledge that you gain by undertaking this unit will be of value even if you do
not go on to study marketing, because marketing is relevant to all areas of
business.

Through this unit you will become aware of the marketing practices that surround
you, and you will begin to understand what marketing it is about and why it is so
central to many business decisions. We will also explore some of the more
contemporary issues facing marketers today and demonstrate how understanding

these issues will make you a more informed marketing student.
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WRELRR: I FKEM () /Entrepreneurship (BAA211)
TRAZAAD: 99033008

Entrepreneurship is a way of looking at business that is focused on opportunities,
creativity and innovation. It is also about having a passion for doing the things that
are important to you, be they related to business or not. It is about challenge and
persistence. It is about the development of an enterprising mindset, from which you
can create the opportunities for your satisfaction. To successfully complete this unit,
you will be required to make a contribution (physically, intellectually and
emotionally) that may be higher than you have previously made in your past studies.
Entrepreneurship is not for the faint-hearted, the timid, those who cannot cope with
ambiguity or those who want black and white answers. It is for individuals who are
self-motivated, resourceful and persistent. It is for those who have a sense of humour,
who have a passion for implementing new ideas, who can learn from failure and
bounce back from it, and who are willing to take calculated risks in their
entrepreneurial endeavours. In short, it is a process of self-discovery.

Within every entrepreneurship unit you will be required to participate in activities
that conceive, create, and capture value as well as critique your efforts to do so.
Known as the 4Cs, these activities will allow you to place yourself at the intersection
of theory, practice and personal knowledge gain through which your understanding

of your entrepreneurial capabilities will be determined.

F£H: FH =t
WEZK: BEIESYr (B /Data Analysis For Business (BEA140)
REAE: 99033007
BEA140 Data Analysis for Business is a foundation unit in business statistics and
the mathematics of finance, and is a core unit in the Bachelor of Economics (BEc)
and Bachelor of Business (BBus) degrees. It is also a nominated elective in a wide
range of other programs throughout the University of Tasmania.
This unit is intended to provide a background capacity in mathematics of finance and
statistical description and analysis, appropriate for a business student. The unit also
includes an introduction to the basic use of tools such as Excel as an aid to analysis
and presentation. The focus of the unit is on the practical use of data in business and
economic decision environments, especially in an environment of risk and

uncertainty.
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The unit is an introduction to the exciting world of applying mathematics and
statistics to business problems. By studying a variety of examples based on real
world problems, the unit highlights the application of quantitative methodologies to
assist managers, and decision makers, in dimensioning and communicating risks and

opportunities.

6. HE & kB.OR
FigER: WP (K=TF)
RIELFR: TH R E 1T A%/ Consumer Behavior
REZARED: 79030002

GHBFATRNF) OO R E ST NN R, 2 iiE
SO — AN E B S %R TN A AR T 1 SR AR
W SELRZA . TS H ) WS AR DA R S5 . W S AT N, Rk —
SRR A OB OIRFREL WAL AT N, B R
WL, e EESRCR, SR BRI A AR F EE . K
IR EL S I S A7 NI R TR CAOVE R . B S T F AW
% NI RE -

FitEl: HREH (K=1)
WRELTR: HAAMF S () / Leadership in Organisations (BMA328)
REZARAED: 99033010

Leadership affects all organizations and is of increasing importance in today’s
dynamic business world. The task of leading is generally associated with senior
management, but all organizational members have the potential to exercise
leadership by influencing and inspiring themselves and others.

Effective leadership requires advanced knowledge of theory and skillful
application. Leadership requires the capability to build relationships and develop
and implement strategies to support the organization and its people to achieve
their objectives.

This unit covers conventional and alternative perspectives on leadership and
explores the practice of leadership in a range of contexts. Students will develop
their leadership potential through experiential activities and a blended learning
approach.
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RIELFR: AR EE (M) / Strategic Management (BMA202)
REZARED: 99032001

Strategy is concerned with the long term direction of an organization. This unit
explores corporate level strategy, business-level strategy and strategic congruence -
the fit between an organization, its components, and its environment. These are
fundamental drivers of an organization’s long term success.

The unit provides you with models, tools and techniques that shape an organization’s
or a business’s strategic position, and hence to develop appropriate strategic choices.
Thus, we will explore concepts such as resources and capabilities, industry analysis,
generic business and corporate level strategies, and tools of governance and control.
While senior managers, entrepreneurs, and strategic consultants are most concerned
with an organization’s strategy, it is important for all professionals to have an
understanding of strategy. This will allow you to make better workplace decisions,
to win better support for your initiatives, and to improve your chances of gaining
appropriate employment.

This unit is essentially qualitative, and makes extensive use of case studies.

WRELMR: THEHER Marketing Planning
BREARE: 79063004

ZIREMNEHE A MR, ARR . AGURISL i 5 I8 S B
TR ERR T . TR R . AR IR SEBR B B Bh i KRBT, — 3t
SFN1SE, HEMEARKEHERNE, GFEEHENELHIES. &
B SR R ) R RV E B SRR ) At L B R SRR BN B RE B SRR G A B AR
RIS AE S HAR It S 3R AR i, midpe skl
FAERSERL . MR SR AN IE R AR R, TR AR TR,
SRR BRI S

BEEMR: FEAE S New Media Marketing
PREZARAD: 99033019

CHTAE ) RAEKERIIAE T, #rRE L B O RERIE
mimE sl — 1Tl iR, IR 2], FARY [ HIFE
PR OSBRI AR BB R R DA SR SR EIAE, BB B I BT
RO, FARIF TR LA G B, s =] 7 il 2 A me s 4
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BV AR TR . R IRTE H o AR PR 5 S A S R, SRR
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FCHT GRS 5 0T R WA & B e 50

FiREM: FHNE/ (K=ET)
BWREZMR: K¥IEEH/ Big Data Marketing
RERM: 99022002

ASURAE ST R HH R A S5 R o L A 458, ARSI A K it o e
RNEHAEL, UeSUERH T, U s R BRI RE AL & 8 3,
B R S N OB A TR Z A SO P, IRME SRR & Bl
DA E AL E R RE . REESRERTVREEL, LA S Al i S B
RGO ORER 7 B TN E B B R R AN R IA . B IE
FALBEAE . BRI, W E T FREREG], b ARRN T R
EHERHTEE . AREAYRIN T EEEE, B R A B B i
F < AR JURSAL SR ), 15 77 2 AR A0 e 5 35025 b A FH SR A a8 S IR
WATEA A2, S TR A A B WA A (5 )

WRELTR: BEHEES () / Marketing Management (BMA351)
REAE: 99032006

The demand for trained, experienced and effective marketing practitioners is
growing. Marketing is a discipline that seeks to ‘make sense’ of the commercial
world around us, a skill that can benefit any enterprise. As such, more and more
firms (including government agencies and non-profit organisations) are seeking
people capable of putting marketing theory into practice by formulating and
implementing effective marketing plans.

This unit introduces you to the theories underpinning marketing strategy, and their
role in the development of an effective marketing plan. This unit also allows you to
integrate and apply the knowledge gained in your previous studies to solve real-

world marketing problems.

WIELMR: RESER (B) /Services Marketing (BMA258)
REAE: 99033014

The service industry is increasingly identified as contributing to worldwide business

23



& B F 20250 4k ¥ 31457

growth and is seen as a critical source of employment. Furthermore, the provision of
services is playing an increasingly important role in the marketing strategies of goods
manufacturing companies, because B2B manufacturers seek to differentiate their
offerings by including significant value-adding service components. However,
services possess unique characteristics, justifying the consideration of whether
traditional marketing management concepts and models need to be adapted to better
account for service-dominant economies, and for the successful marketing of
services.

This unit focuses on developing students’ knowledge of the specific characteristics
of services, and how to manage and market them. This unit will help students create
and manage relationships with customers to deliver superior services. It will focus
on the processes underpinning the creation and delivery of high-quality services, the
extended services marketing mix, and managing internal marketing within service
firms. This unit also examines the service environment and managing capacity and
demand to develop the necessary knowledge and skills to market service firms. This

unit will integrate the necessary knowledge and skills to market service firms.

BELWR: HFr5HTEEEHSHr (M) / Digital and Social Media
Marketing Analytics (BMA343)

RIZAAED: 99033017

This course focuses on the use of digital channels and social media platforms to
promote products, services, and brands. This unit aims to equip students with the
knowledge and skills necessary to develop and execute effective digital marketing
campaigns, as well as measure their success using data analytics. This unit provides
students with the skills and knowledge to navigate the rapidly evolving world of digital

marketing, and the tools to succeed in an increasingly data-driven marketing landscape.

FrigEu: B2 (kmt)
WEZK: M EE () /Small Business Management (BMA357)
RAEAREE: 99032007

Small businesses contribute significantly to the wealth of most countries, particularly

in regional economies. The study of small business management requires an
understanding of a wide range of activities such as: marketing, planning, promotion,

budgeting, customer service, human resource and operations management. The aim
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of this unit is to develop your understanding of the small business sector including
the strategies and concepts that maximize small business effectiveness.

Much of the information you study about business does not fit into nice, neat
categories. Research results are often conflicting, and serious questions can be raised
about previously accepted findings. There is no one answer to small business issues
and problems so during this unit you will explore a variety of strategies and practices
in order to provide you with the insights and arguments to develop your own small

business proposals.

WRELK: VB 563 (M) / Entrepreneurship And Innovation
(BMA334)
REARS: 99033009

This unit will enable you to develop an understanding of entrepreneurship and
innovation in the development of business ventures. Innovation is now seen as
central to the development of business, economy and society. We will explore the
relationship between entrepreneurship and innovation, the process of innovation

development, and the risks associated with entrepreneurship and innovation.

7. T EQILEEBR (HiE)

FigE: =21 (K=F)

WEZK: BER RS () /Business Information Systems (KXO101)
PREEARAD: 99051002

This unit introduces the concepts of information systems in a business environment.

It examines what is meant by an information system and why they are being used in
business. The unit explores how information systems are being used and the issues
involved in developing, managing and controlling business information systems.
The tutorials are designed to complement the business information systems theory
covered in the unit by developing proficiency in business software applications such
as Microsoft’s Office suite

FigE: EmEYW (K=F)
RIELFR: EFrH 5/ International Trade
REAE: 79029002
AR — TN AR SR 22k, DL Br e 5al, DLEBRER 5 i
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Frie: FRFEW (K=1L)
WEZK: B 5% (#) / Commercial Transactions (BFA141)
BRIEAAD: 99033105

The Unit introduces students to the Australian legal system and selected aspects of
the Chinese legal system in the context of business, specifically:

- Sources of law (enacted and not enacted) ;

- The law of torts;

- The law of contract;

- Consumer Law;

- Agency Law; and

- Legal aspects of business organisations

FEigEH: WX (K=TF)
WRELR: TEES (B /Retail Marketing (BMA329)
BREARE: 99033106

Retailing is a large and diverse industry that contributes significantly to the economy

and creates more jobs than many other sectors (retailing is the second largest
employment sector in Tasmania and Australia) . For marketers, understanding the
different aspects of a retail business is important, as it is retail firms that sell products
and services directly to the final consumer.

Retailers are the key actors who link manufacturers and service providers with the
end consumer. Understanding retailing and its respective sales activities, enables
marketers to better comprehend and analyse the retailing business environment,
identify the needs of retailers’ customers, and address those needs through the most

effective marketing and sales techniques.
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The focus of this unit is on developing students’ knowledge of the retail environment,
retailing concepts and theories, and retailing and sales strategies. The unit will equip
students with a working knowledge of how to integrate techniques and strategies so

as to maximise the effectiveness of retail marketing and sales efforts.

WRIERK: W EH Y2/ Financial Management
REZARAED: 99032005

AR F LU AT B R, BRI IR &, DL
AT AN R, HERFTAA B AZEE SIEH 8. ©RET A
FERE T 55 B, MR BB EWA R, 1T H2 — TR ERR 1 228
EEHI ., BUFRT B AR RS e — A TP AR TR TR
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TR S B SRR R . SRR BB AR AR BE, TR E RS
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BAVIREIN R

EREESRERASGEL (FE)
W7 EKR) ST

Erin Roehrer

Program Leader for BIS & BBus
BEREE SE L LIH 1157
FIHRE:

ERAGIH (W) /IS Project

EEAGER (P

/ Information Systems Management
HAEMGE: FRMB219% CRUIEHMIRD
TPAEREIE: 61900797 CRijHE-INED
F-FHEFE: erinroehrer@utas.edu.au

Matthew Springer

Academic Coordinator of BIS/3 K5 & Tk 2= A b
EUHRE:

-ELE R RS (D

/ Business Information Systems

TS BRI TT 501 GO

/ ICT Solutions Analysis for Business

AEMIE: ZEMEB219%E CRUFFSAND
IAEBIE: 61900797 CRUFHE:IAAD

HLT-MB%E: matthew.springer@utas.edu.au
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Israel Fianyi

FEHRE:

-FIAWEBH K () / Dynamic Web Development
BAEMGE: FRMB219% CRUIEFMIRD
IAEBIE: 61900797 CRUFHE:IAAD

B FHR4H: israel.fianyi@utas.edu.au

Wenli Yang

FEHRE:

- R M5 @B () / Requirements Analysis and
Modelling

IAEME: ZEEB219% CRUTHCF D
IAZEHIE: 61900797 CRUTF:IIND

B FHRFH: yang.wenli@utas.edu.au

Chunping Li

FEHRE:

HEE . () / Data Management
BAEMGE: FRMB219% CRUIEFIIRD
IAZEHIE: 61900797 CRUTFEIND

B FHRFH: Chunping. Li@utas.edu.au

Francisco Gelves-Gomez

EUHREE:

-HARIX I HE ()

/ Wilderness Management

SAE A GERD

/ Environmental Management

IpoE bl ZEEB219E CRUTECAMIRD A%
i 61900797 CRVFHCAIIAD

FEFURBHE: franciscogelves@hotmail.com
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H (R #HIF
5

CACEAVATES

FERE:

-G R A I RE A (D

/ Programming and Problem Solving

- R SR B

/ Requirements Analysis and Modelling
IAEMSE: % EHEB205E
IAZRIE: 61900783

HL-FHRAE: nwang@shou.edu.cn

YR
REHSER ARG RAAAL NI
EUHRE:

R EH () / Data Management

-BAMEEIF R () / Dynamic Web Development
-REFEF AR FEA 5 8/ Big Data Technology and Application
pAEMEE: ZEKB2ISE

IVAZRIE: 61900796

BT HR4E: gxpeng@shou.edu.cn

BR3C

FERE:

-FLfE R ARG (B

/ Business Information Systems
HHREEH RS (B

/ Database Management Systems

5 BALERECRIUH &R ()
/ICT Project Management
-RGURACFISEEL G

/ Systems Acquisition and Implementation Management
IAEMYE: % EEB215E
IVAZRIE: 61900796
F-FHRFE: wy-chen@shou.edu.cn
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hHEHEL (TE)
W7 EKR) ST

Alistair Chong

Iﬁﬁﬂ:

RS E . (B

/ Strategic Management

AR FRMB219E CRUTEEIINED
IMVAEHEIE: 61900788 CRUIFE:IAND

B TFHEFE: Alistair.Chong@utas.edu.au

Balkrushna Potdar

Iﬁﬁﬂ:

T EH R EARE # Tt () / Digital and Social
Media Marketing Analytics

IrAEMBE: ZEEB219E CRyTEEEMID
HAEEIE: 61900788 CRUFHE:MED
FLFHR48: Balkrushna.Potdar@utas.edu.au

James Riggall

FEPRE:

- ZFE KGR () / Entrepreneurship
IpAZEHE: 7 BEEB219= CRUTHCEHIND
IMVASHEIE: 61900788 R i)

B FHEFE: James.Riggall@utas.edu.au

Lin Yang

FEHRE:

CERE A B

/ Marketing Management

IrpAEHEE: ZREMB219E CRUTFAIND
TPAEHIE: 61900788 CRUIFEEIAND
HTHEFE: L.Yang@utas.edu.au
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Rene Kling

R

SAETENC S

/ Commercial Transactions

IrAEHEE: ZREMB219E CRUTFAIND
IFVAEHEIE: 61900788 CRUTHEEMINE)
BT HEFE: Rene.Kling@utas.edu.au

Roshni Narendran

FEHRE:

- FE S A GO

/ Entrepreneurship And Innovation

IPASE AL, 2 BHEB219%E CRUTECAIIED
IFAEREIE: 61900788 CRUTHEEMINE)
HL-FHRFH: Roshni.Narendran@utas.edu.au

Allen Xi

FERE:

- ZFE KGR () / Entrepreneurship
-RAEEM (M) / Retail Marketing
- FE S AR (D

/ Entrepreneurship And Innovation

IPAZERNE: ZREMB219E CRUTBCEEWIND
IVASEHEIE: 61900788 CRUIF:IANED

L FHRAE: Allen.Xi@utas.edu.au
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T GEXR) U

THE

ERZ =g R R Y=  E2IRANIS: PN
EWHREE:

- 55 B

/ Financial Management

-[E F= % %/ International Trade
- E A B (D

/ Principles of Marketing
HTBEAACE B

/ New Media Marketing
AEMYE: % EEB217E
IMAZEHIE: 61900795

B FHBFH: glding@shou.edu.cn

HEE

FERE:

- ()

/ Strategic Management

- ML EE T GO

/ Data Analysis for Business

- KEHE 45/ Big Data Marketing
- S A 5 T

/ Market Investigation and Forecast
AEMEE: 2 EKEB21TE
HAZBE: 61900795
FLFHR#E: gqshi@shou.edu.cn
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REE

FEHRE:
SRR S &t R

/ Accountability and Accounting
- 5 EFHE (D

/ Introduction to Markets and the Economy
- E IR B ()

/ Principles of Marketing
AEMEE: ZEKEB2TE
HAZEIE: 61900795

L FHRAE: rjwu@shou.edu.cn

i3

FEHRE:

A G GBD

/ Commercial Transactions
NS EHE GO

/ People and Organisations
-E B RN B

/ Introduction to Management
IMAZEMNE: % EEB217%E
IMAZEHIE: 61900795

B THRFE: s-he@shou.edu.cn

Stuart Crispin

HMEL R, B ARB RS TAE
FERE:

- ()

/ Strategic Management

- E R IR (D

/ Principles of Marketing
AE#YE: % EEB2I6E
IPAZEHIE: 61900790

B FHRFH: crispin@shou.edu.cn
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Lt k]

A brief introduction to AIEN Institute’s English for Academic Purposes
Program (1st year foundation course) and Business English Electives Program
(2nd year Professional English course)

AIEN Institute is an elite educational program that offers an intensive curriculum
geared towards preparing students to continue further studies abroad and / or to
pursue a business career in multinational companies locally and globally.

Our Teaching Team encourages students to engage in a collaborative, consultative,
and coaching relationship with their instructors both inside and outside the classroom.
Students can access their instructors throughout the week for
coaching/consultation/feedback on their overall progress and on current assignments.
This coaching/consultation model allows students to obtain additional resources to
support their language goals and encourages their motivation in their language journey.

The first-year curriculum under EAP 1 and 2 develops skills and exposes students
to the following academic areas:

v' Academic Writing: Written reports, wide variety of academic texts such as
Expository, Argument, Discussion, SWOT and PESTLE Analysis, Process text,
Graphs and Tables text, and Research Paper

v" Individual and Group Speaking Presentations: Development of students’ public
speaking skills in English, Individual Presentation and Interviews, Business
Presentation, successful presentation skills, team building and confidence,
Problem— Solution— Evaluation speaking presentations, Argument and Debate
skills. To further enhance students’ presentation skills Academic Research
Documentary and Presentation defense is also highlighted.

v' Referencing System and Academic Honesty: Students are provided with
extensive materials and resources to avoid plagiarism by using a variety of
referencing systems modified to suit the UTAS referencing style. It involves
hands on practice in Face-to-Face classes as well as complimented through the
Fanya online language learning. It covers intellectual property rights and
academic research skills, in—text referencing, direct quotations, summarizing,
paraphrasing, and validating sources in order to ensure that students understand
all facets of Academic Integrity and their responsibility in the process.

v' Development of Listening Skills and Language Improvement: These critical
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language skills are reinforced in all face-to-face lectures and are complimented
with activities in the Fanya online platform using updated listening audio and
video related recordings. Students then produce outcome activities that
evaluate their contextual understanding of the materials.

v Study Skills and Critical Thinking: It involves building a sound foundation of
English language and study skills for further university study rather than a
mastery of skills for one specific assessment. Critical thinking is a necessary
skill to improve students’ understanding of language functions. Students learn
to identify the structure, functions, and features of the given text allowing them
to transfer their knowledge and skills from one activity to another. Students are
required to use and develop their critical thinking skills to think outside the box
in order to solve problems, accomplish tasks, and finish assignments.

v' Progressive Individual Development and Exposure to International Culture:
AIEN institute rigorously screens, selects, and employs educators from around
the world. Priority is given to quality of teaching and effective teaching
strategies. Students’ individual development is ensured by combining the best
discipline of the Chinese education system and the inter-active approaches to
education from foreign methodologies. Students are regularly exposed to
foreign culture on a day-to-day basis providing them with different approaches
in completing tasks, thus, improving their cognitive skills. Further the program
encourages students to bring their individual cultural knowledge, beliefs,
practices, and ideals into the learning environment for an interactive sharing
process and use in various speaking and writing activities. This combination
of intercultural sharing allows students to demonstrate Chinese Characteristics,
Wisdom, and beliefs to navigate and achieve high success in intercultural

settings in the future.

The 2nd year curriculum provides three Business English Electives and ensures
learning opportunities for students to excel in their language-based professional
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skills necessary for future employment across international business settings. The
program offers the following:

Business English Elective- The Corporate Environment- Field Research Report

v" Clear understanding of the International Business World: The course educates
students about the different corporate structures, business ethics, corporate
culture, roles of different departments an employee’s position in a company.
This is provided in face-to-face lectures and is reinforced in the Fanya online
classes using updated listening audio and video business-related recordings.

v" Field Research Report and Presentation: The Field Research Report and
Presentation enables students to practice all their skills in research and presentations.
Students are required to select and evaluate an international corporation, schedule
an appointment, conduct an interview with the duly recognized representative of
the corporation / company, record the interview and conversation, evaluate the
activity, and report their findings in their presentation in the face-to-face class.
Further, students will also learn how to develop and present an Academic Research
Poster as a component of the assessment process.

v" Entrepreneur Skills and Business Presentations: These assessed activities
educate students on proper table battles and business negotiation techniques,
marketing, branding products and developing corporate image necessary for
selling and promoting their own product in an assumed business situation.
Under the EAP and Business English Elective program of the AIEN Institute
students are expected to gain advanced knowledge and skills necessary for them
to succeed in their chosen fields in China and abroad.

v' Case Study Writing: To reinforce and strengthen the UTas (University of
Tasmania) major units, case study writing is a critical component. Students are
provided skills to write a case study focused on Entrepreneur Skills using a
variety of case study formats which involve; PSE, SWOT, and/or PESTLE
analysis, as well as Feasibility studies. These are concise versions of the

i ]

Research paper they covered from the previous year.
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Business English Elective- Intercultural Communication- International

Business Styles

v' Intercultural Communication and Strategies: Students will experience the

course from the context of Chinese Characteristics, Wisdom, and Culture and
how these elements impact the larger global communication. The face-to-face
classes offer students the opportunity to share their own cultural experiences
and how these elements can shape the global community in the future as well
as learn intercultural theories and practices. The Belt and Road Initiative is a
foundation of the course to discuss and analyze its impact on intercultural
exchanges, and fulfill the process as stated by President Xi of “building a
community with a shared future for mankind.”

v' Intercultural Field Research: Students will acquire quantitative research skills
in developing surveys and data collection for an Intercultural Focus Area. In
this group field research project students will also learn how to develop and
present an Academic Research Poster as a portion of the assessment process.

A

evelopment
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Business English Elective- Recruitment Process Effective Job Hunting

v' International Business and Leadership/Management Styles: Students sample
the elements of leadership/management styles and acquire skills on assessing
cultural intelligence and emotional intelligence, as well as other leadership
theories and practices. Successful completion of this task guarantees a wider
understanding of the different managers and their leadership/ management
styles.

v Job hunting, Hiring and Recruitment: This is a unique attribute of the program
that is designed to assist students in a successful job application in the future.
It shows and trains students the correct and effective way to write a Cover
Letter (Letter of Application), written CV / Resume and Video Resume
intended for multi-national companies located in and out of the country.

v" Job Interview and Interview Simulation: Practices and educates students on the
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proper ways and means with regard to job interviews. This area of the course
enhances the skills necessary to be successful in job interviews. Language skills
as well as interview skills are taught, along with dress code, proper gestures,
how to answer difficult interview questions, conversing confidently, and other
skill areas that are covered as a part of their speaking assessment.

The Cul
Alibaba
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Sernan San Andres Donacao

Director of Studies English Language Centre, AIEN
Institute SHOU

23 years of teaching experience around the world

12 years’ experience in marketing field

14 years’ experience with curriculum development
17 years’ experience in management

Double Degree holder

Michael Thomas Wilder

Deputy Director English Language Centre, AIEN
Institute SHOU

Program Coordinator /Head Coach — Student
Competition and Training Development- STARS

Program, AIEN English Language Center

Michael holds a Master Degree in Health Services
Administration, Certificate International Business
English, TQUKS Teaching

English to Speakers of Other Languages/Teaching

English as a Foreign Language, Certificate in
Responsive Feedback, and a Specialty Certificate in
Intercultural Communication from Shanghai
International Studies University.

Michael has served in International Education and
Humanitarian Services since 2011. His experience covers
many global communities including Jordan, India, Nepal,
Laos, Cambodia and China. He has been providing
educational services in China for 7 years, first in Weinan,
Shaanxi Province and now at AIEN Institute of Shanghai
Ocean University.
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Francie Zhai

Francie obtained her Master

Degree in TESOL and now she is teaching in AIEN
Institute. She believes learning English is of great fun,
and it will bring you a different vision of life. As an
experienced Chinese teacher, she is fully aware of the
strength and weakness of Chinese learners and she is able
to adjust to students’ needs.

Andrew Arthur Marsh

Born in Indianapolis, Indiana USA

Bachelors in English and East Asian Languages and
Cultures from Indiana University

Masters in Teaching English as a Second Language from
Ball State University

12 years of experience in the field of education

Tori Zhang

Master degree in Teaching English to Speakers of Other
Languages

from University of York, United Kingdom

Former English lecturer at One Smart Institute, Shanghai
China

She’s been teaching English for Academic Purposes for
7 years in AIEN Institute, Shanghai Ocean University,
Intelligent, charming, and a serious teacher.

Brian Patrick Whalen

Brian holds a_Bachelor of Arts in English & Philosophy
from the University of Southern Alabama and a Master
of Arts in Teaching (MaT)- Teaching English to Speakers
of Other Languages from the University Southern
California and graduated with honors.

Brian has 7 years of international teaching experience
focused in South Korea and last academic year at SHOU
in China.

Specific to Adult Learners, Brian provided educational
services for a 2-year period from 2018-2020 at
Pyeongtack English Educational Center. His focus was
on curriculum design to meet the ongoing needs of the
students and utilizing culturally relevant materials to
deliver responsive and authentic materials to learners.
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Arran Benjamin Hurley

Arran holds a_Master of Arts in Political Science from
South Korea Yonsei University, and a Bachelor of Arts
in Chinese & Politics from University of London.

He graduated with honors from both programs.

Arran also holds a Korean Language Certificate from
Chonnam National University.

Arran’s international teaching experience is varied across
multiple learners including primary, secondary and
University Adult learners. He has previously taught in
China from 2010 to 2011. In 2019 until 2020 he was
employed in educational settings in South Korea, and
since 2021 he has utilized his skills at Coventry
University as the Student Success Coach in the United
Kingdom.
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